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What’s Driving Packaging Change?
Growth of New Value Added Product Introductions

New Product - New Packaging | Existing Product - New Packaging

CPGs Partnering Traditional Packaging with New Packaging
Changing Consumer Demographics focused on Convenience

Cost Reduction, Environmental and Sustainability Initiatives
driving change throughout the packaging process




Expanding Markets are Driving Change

and Creating Increased Sales Opportunities
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- Rigid Plastic Packaging is being challenged.

- CPGs are beginning to reduce the use of all forms of “rigid
packaging”

- Flexible Packaging is providing a practical transitional alternative.
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The Real Cost & Environmental Harm of Rigid Packaging:
Logistics, Transportation, Energy Consumption, CO2
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Approximately 2,000,000
Semi-Trucks on the road

Average 3-6.5 MPG

Millions of Tons of CO2

or nothing to see here?

Global Warming concern
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often equals between 15-25 truckloads
of empty rigid containers



SPOUT & ZIPPER CLOSURES
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Major CPG Brands are “partnering” their traditional legacy packaging to create new
value-added alternatives. Innovative Flexible Pouch Packaging has proven to Stimulate
the Sales of mature products, provide Convenience and Sustainability as a means of
connecting with today’s changing consumer.

They also are selling more of what’s inside!
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A Variety of Product Categories are Embracing Pouch Packaging




SpOUtEd Pouch Revolution
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A delicious breakfast protein smoothie -

without the prep or clean-up! Enjoy at
home or on-the-go!

“-__

- 12 Pouches per case M f‘;

- Case is display ready Ty v
 Ready to Drink AT
ADOED COudis Ry . ,
NATURAL | yere | DAIRY 3. W 5o
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Leading Brands embracing Packaging Change - in order
to maintain market share and adapt to trending
market conditions after utilizing Glass Jars since 1934
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New Brands embracing

Flexible Pouch Packaging
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Shift toward (Recycle Ready) Mono-Materials continues through
collaboration between CPG and Supply Chain Partners
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Haven’s Haven’s
Kitchen Kitchen

HERBY YUZU -
AIOLI ZESTY ,{:ﬁl[?PENO
drizzle « dip + spread

drizzle » dip « spread

.
._.J"L\&,F' o -

@ A creamy & spicy
squeeze for all your dishes

Haven’s
Kitchen Kitchen

ZESTY JALAPENO
AIOLI drizzle - dip « spread

drizzle « dip « spread

A creamy & spicy E

squeeze for all your dishes

NETWT70Z (198 g) COOK HAPPY.

MTWT70Z (18 g) COOK HAPPY.




Flexible Packaging Innovation Increasing Sales!
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THIS ICE CREAM MACHINE IS NEVER BROKEN
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“Never say Never” to Cereal in a Standup Pouch!
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Classic Snack Brands embrace the Standup Pouch!




New Introductions embrace the Standup Pouch!

ingredients you can . see & pronounce’ NATURALLY
GLUTEN FREE

SEE NUTRITION INFORMATION FOR TOTAL FAT, SATURATED FAT, CHOLESTEROL AND SODIUM CONTENT

1 OG PROTEIN:. RESEALABLE!

#71 INGREDIENT — FROM CHEESE —
CASHEWS

Dark Chocolate
Vanilla Cashew f

49 PLANT PROTEIN .

GLUTEN FREE




Major Confectionary CPG’S Continue to
introduce their flagship brands in the popular
the Standup / Zipper Pouch!




The Standup Pouch is ideal for Multipacks!
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Pet Treats & Pet Food Market Standardizing on Flexible
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Frozen Foods & Novelties in the Standup Pouch!

NO SUGARADDED | ORGANIC | 12 VITAMINS®
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Popular Microwavable Ready Meals
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Stick Packs in a Multipack Standup Pouch
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Multipack Stick Packs in a Standup Pouch

1 ON-THE-60
STICKS
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(Cellular Transport Technology)
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ELECTROLYTE DRINK MIX

ELECTROLYTE
DRINK MIX

TROPICAL PUNCH Rigdacn, citacacs LENON LIME

Non-GMO
Electrolyte
Drink Mix

Katoral Flavor with Dther Natural Flavoss
SCIENTIFICALLY FORMULATED Add to 160z of water

Net Wt. 0.560z [16¢]




Innovative Pouch Formats continue to enter the marke
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Innovative Pouch Format adapted for Sprinkling or Decoratin
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Daily
Moisturizing
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Maurishes Dry Skin
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LIGHTLY SCENTED
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1 pouch refills up to
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Emerging Pouch Technologies

FLEXX technology delivers a lightweight flexible package designed to act like a rigid bottle.

Proprietary Integrated Valve
Eliminates the need for discrete
closures, removes the need for pumps,
and enhances the consumer use
experience

TEAR, DON T CUT A . T -
DISCARD IN TRASH =
r - . [ “‘
™ A\ }. “ LR ! ’r
™ "' % 4

:ROFLEXX

Proprietary Air Frame
Provides structural rigidity
throughout entire package
lifecycle, including end of life
collection and sortation

Less Waste | Less Transport Energy | Less (kWh) Energy | Less CO2
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PERFECT PARTNERING OR PRIMARY POUCH YOUR CHOICE !

GUARD™

ZIPPER
. . —
SHJLD-GM“' d

.

works on

100%

of common
stains

o,
H H DOWN
AL'EE;.?VNE?Q;C EBBUYER VERS LE BAS e SLIDE TO OPEN
0 f-'éhco-::HE GLISSER POUR OuvRIR
P .

SPRING
MEADOW™

TTTTTT

AVERTISSEMENT : NOGIF SI INGERE OU MIS DANS LA BOUCHE.
IRRITE LES YEUX. Les capsules peuvent éclatersiles enants es mktent

i
gua? LB) 30 OZ dans eur bouche ou silsjouent avee Ie produit, Vo fa mention vt 2 6

WARNING: HARMFUL IF PUT IN MOUTH OR SWALLOWED.
EYE IRRITANT. pacs can burstif chidren put them in mouth o play wthhem. :
Seg waming on back label, DETERGENT/DETERGEN



New
Refill E-Commerce Introduction
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GContract
Packaging
Association

Many CPG Brand Owners are partnering with
Contract Packagers to implement new Pouch &

Flexible Packaging formats without major Capital
Investment




Flexible Packaging Association
THE VOICE OF THE INDUSTRY

The Flexible Packaging Industry will continue
to evolve, develop, educate and advocate for
the benefits of Flexible Packaging




Global Industry Packaging Trends that will

continue to Drive Change & Growth

» Collaboration between Machinery and Material Suppliers will
continue to spark Flexible Packaging Innovation through on-going
packaging machinery technology and packaging material developments driven by
Market Demand, Environmental and Sustainability objectives.

> Contract Packagers will continue to be an important tool in in the shift to Flexible
Packaging in order to accommodate the continuing trend toward flexible
packaging.

» Forward Looking CPG’s will gradually and continuously transition to
innovative Flexible Packaging as a means of re-inventing their brands,
stimulate sales and bhetter position their packaging in order to meet their
sustainability goals.



What’s Next for Flexible Pouch Packaging?

. More growth, more transition with no end in sight

. CPG’s and the Consumer will continue to transition to
Flexible Packaging as the most practical and beneficial
choice for the future of their packaging.

. Reduced Costs | Re-Invention of Brands | Market Growth

. Less Energy | Less Transportation | Less Waste



http://www.globalpouchwest.com/

A7 GLOBALS MAY 29-31

O 202 4 CLEARWATER, FL

l I I P 0 U c H SHERATON SAND KEY RESORT

Changing State of the Packaging Industry:
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